KHOA HOC CONG NGHE
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TOM TAT

Nghién ctu nay duoc thuc hién nhim khao sat anh hudng cta gioi tinh dén mot s6 hanh vi va théi
quen nhat dinh cta 1.127 nguoi tieu dung (NTD) thuc pham truc tuyén (TPTT) tai cac quan, huyén
trén dia ban thanh phé Can Tho. Két qua cho thay, c6 58,1% NTD TPTT trong nghién ctru 1a nir va
phan 16n (90,7%) NTD c6 do tudi tir <23 dén 40. Két qua ciing cho thdy, nam gi6i c6 xu huéng mua
TPTT thuomg xuyén hon so voi nix gioi (p=0,018). Bén canh do, nit gidi c6 xu huéng mua TPTT vi
“ngai dam dong” hon so v6i nam gidi (p=0,025), trong khi nam gioi c6 xu huong tir chéi mua TPTT vi
“so bi 10 thong tin c4 nhan/tai khoan” hon so véi nit giéi (p=0,013) va nix giéi c6 xu huéng tir chéi mua
TPTT vi “phi van chuyén cao” nhiéu hon so v6i nam gi6i (p=0,029). Két qua ciing cho thdy, thuc phdm
ché bién sin - an nhanh duoc mua truc tuyén boéi phan 16n (88,1-89,5%) NTD. Ngoai ra, “thuong hiéu
san phdm”, “gia thanh” va “quang c4o” 1a céc tiéu chi bi tAc dong bdi giéi tinh ctia NTD thuc phdm ché
bién sén - 4n nhanh tryc tuyén. Bén canh do, hau hét (>80%) NTD tin tudng vé an toan ve sinh va dinh

duong cua TPTT & miutc “trung binh” va khong co6 su khac biét gitta NTD nam va ni.

T khoéa: Hanh vi, thoi quen, thurc pham, tiéu dung, tric tuyén.

1. BAT VAN BE

Ngay nay, su phat trién ctia cong nghé da dan
dén su thay d6i nhu cdu va thoéi quen mua sim
thuc phdm cta nguoi tieu dung (NTD), viec mua
thuc phdm & cac cho, siéu thi, ctta hang... da dan
dich chuyén sang hinh thtc truc tuyén thong qua
cac trang web/ung dung (Shopee, Lazada, Tiki...),
phuong tién truyén thong (tivi, t& roi, mang xa
hoi...); dién hinh 1la trong giai doan dai dich
COVID-19 vira qua [1].

Mobi NTD Viét Nam chi tra khoang 1,27 triéu
VND/nam dé mua siam truc tuyén vao nam 2018
va >5 triéu VND/ndm vao nam 2021. Nam 2021,
cac trang web thuong mai dién ti la kénh mua
sam truc tuyén dugc ua thich nhat d6i voi khoang
70% NTD truc tuyén trong nudc va hon mot nira
dan so6 cho biét dd timg mua sim truc tuyén;
khoang 7% (13,7 ty do la My) téng doanh s6 ban 1é
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tai Viet Nam dén tir cac san thuwong mai dién t&
[2].

Mot s6 nghién ctu trudc day da cho thay
nhtmg tién ich mua sim, dich vu, trang web cé tac
dong dén hanh vi va quyét dinh mua truc tuyén
cua NTD [3, 4]. Li va Zhang (2002) [5] da phan
loai 10 yéu t6 c6 anh hudéng dén hanh vi cia NTD
truc tuyén. Ngoai ra, nghién cttu cta Barska va
Wojciechowska-Solis (2020) [6] da cho thdy céac ly
do chinh NTD Ba Lan mua TPTT la su tién loi, kha
nang tiét kiém thoi gian va su da dang san pham.

Vé dinh nghia, hanh vi 12 nhitmg hanh dong,
phan tng, tng Xt ctia c4 nhan v6i mot tinh hudng
cu thé; hanh vi c6 thé & dang y thic hoic tiém
thiec [7]. Trong khi d6, théi quen duoc dinh nghia
la nhiimg hanh vi da duoc hinh thanh va lap di lap
lai nhiéu lan, do d6 né 1a mot chudi phan xa cé
diéu kién [8]. Trong nghién cttu nay, anh huéng
cta gi6i tinh dén mot so6 hanh vi va théi quen mua
TPTT ctia NTD trén dia ban thanh phé Can Tho
duoc khdo sat nham cung cip cac thong tin hitu
ich c¢ lién quan dén linh vuc nghién cttu: hanh vi
va thoéi quen cia NTD TPTT.
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2. B0I TUONG VA PHUONG PHAP NGHIEN CUU
2.1. Dai tugng nghién ctu

boi tuong nghién ctru: 1.127 NTD TPTT tai
cac quan, huyén trén dia ban thanh phé Can Tho:
quan Ninh Kiéu (n=631), quan Cai Ring (n=245),
quan Binh Thuy (n=187) va cac quan/huyén khac
(n=64).

Thoi gian thuc hién: Tir thang 02 dén thang 7
nam 2022.

2.2. Phuong phap nghién ciru

Gia thuyét nghieén ctu: Hanh vi va thoi quen
tiéu dung TPTT la khac nhau gitta nam va n.

Phuong phéap diéu tra: Nghién ctu thuc hién
khao sat, diéu tra vé hanh vi va théi quen ctia NTD
TPTT thong qua phiéu khao sat duoc thiét ké sén
bao gom 16 cau héi va duoc chia thanh ba phan
chinh: 7) 5 cau hoi lién quan dén cac diac diém
nhan khdu hoc cta NTD (gi6i tinh, nam sinh,
nghé nghiép, trinh do hoc van va tinh trang hon
nhan); 77) 02 cau héi dung dé sang loc do6i tuong
nghién cttu (“Anh/Chi co st dung internet dé tim
kiém thuc phidm?”, “Anh/Chi da timg mua
TPTT?”); i) 9 cau hoi nham tim hiéu hanh vi va
thoi quen ctia NTD TPTT (tan suat mua TPTT,
cach thicc mua TPTT, nguon tham khéao khi mua
TPTT, 1y do mua TPTT, ly do tit chéi mua TPTT,
loai thuc phdm dugc mua truc tuyén, tiéu chi mua
thuc phdm ché bién sén - dn nhanh truc tuyén,
muc do tin tudng vé an toan ve sinh cia TPTT va
mtc do tin tudng vé dinh dudéng ctia TPTT).

Tuy thudc vao timg loai cau héi, nguoi tham
gia tra 161 bang cach chon mot hoac nhiéu phuong

an tra 101 da duoc chuén bi sin hodc tr dién chi tiét
vao 0 “Khac” (néu cé). Phiéu khao sat duoc
“chudn hoa” bang cach tién hanh tién khao sat 20
nguoi tham gia dé dam bao muc do6 phu hop va dé
hiéu ctia cac cau hoi.

Hinh thitc diéu tra va thu thap s6 lieu: Thong
qua phéng van truc tiép, phat phiéu cau hoéi dé
nguoi tham gia tra 101 hoac tham gia tra 101 bang
cach hoan thanh biéu mau truc tuyén duoc thiét ké
san.

Nhiing nguoi tham gia tra 10i trong khao sat la
hoan toan tuy nguyén va ngau nhién. Nhitng nguoi
tham gia truc tiép sé duoc ho tro giai dap cac thac
mac c6 lién quan trong qua trinh tham gia khao
sat. Thoi gian tra 101 moi phiéu khao sat tir 10 dén
15 phut. Cac phiéu tra 16i duoc thu thap, nhap liéu,
ma hoa va bdo mat vé danh tinh, cac thong tin
duoc thu thap chi duwoc stt dung cho muc dich
nghién ctu.

2.3. Phuong phéap xt Iy s6 lieu

Dit litu duoc thu thap va xit Iy so bo bing
phan mém Microsoft Excel 2021. Thong ké mo ta
va kiém tra su khac biét y nghia (a=0,05) vé hanh
vi va théi quen cia NTD TPTT gitra hai nhém gioi
tinh duoc thuc hién thong qua kiém dinh Chi-
square bing chuong trinh SPSS 20.0 (SPSS Inc.,
Chicago, My). Két qua duoc thé hien duéi dang
tan suat hay ty lé phan tram thong qua bang hoac
hinh.

3. KET QUA NGHIEN CUU VA THAO LUAN

3.1. Pic diém nhan kh4u hoc ctia NTD TPTT

Bang 1. Bic diém nhan khiu hoc ctia NTD TPTT (n = 1127)

L e Tan Ty le
bac diém sudt %)
Nt 655 58,1
I ’ h bl
Giot tin Nam 472 | 419
<23 682 60,5
. 23-29 340 30,2
Do tuoi >
0 tuol 30-40 77 6,8
>4(0) 28 2,5
Nghé nghiép Sinh vién 600 53,2
Kinh doanh, dich vu 318 28,2
Cong chitic, vién chic 94 8,4
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L ek Tan Ty lé
bac diém sudt @)
Cong nhan 41 3,6
Lao dong tu do, gian don 40 3,5
Khac 34 3,1
Tiéu hoc/Trung hoc co sé/Trung hoc phé thong 126 11,2
Trinh d@6 hocvan | Trung cap/Cao ding/Dai hoc 937 83,1
Sau dai hoc 64 5,7
. . | Chuakét hon 948 84,1
Tinh trang hon nhan 7o 5 2 6 179 | 159

Cac dic diém vé nhan khiu hoc ctia NTD
TPTT trén dia ban thanh phé Can Tho duoc thé
hién & bang 1. Két qua cho thdy, s6 lugng NTD
TPTT tham gia trong nghién ctru c6 58,1% la ntt va
41,9% 1a nam; 90,7% NTD c6 do tudi tir <23 dén 40
(Bang 1). C6 hon mot nira (563,2%) s6 luong NTD
tham gia trong khao sat 1a sinh vién, trong khi do6
c6 28,2% NTD TPTT lam viéc trong cac linh vuc
lien quan dén kinh doanh va dich vu (Bang 1).
Bang 1 ciing cho thay, da s6 (88,8%) NTD trong
nghién ctru c6 trinh do hoc van tir trung cép tré lén
va 84,1% NTD TPIT chua két hon (Bang 1).
Nghién ctu ctia Barska va Wojciechowska-Solis
(2020) [6] cho thady, nhimg NTD thuc phim dia
phuong duoc ban truc tuyén ¢ Ba Lan thuong cé
do tudi tir 30 - 40, voi trinh do hoc van va thu nhap
cao.

3.2. Anh huéng ctia giéi tinh dén mét s hanh
vi va théi quen ctia NTD TPTT

3.2.1. Tan suit mua TPTT ciia NTD
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Hinh 1. T4n suit mua TPTT
Tan suat mua TPTT ctia NTD tai thanh pho
Can Tho duoc thé hién & hinh 1. Két qua cho thay,
d6i voi NTD TPTT la nam, tan suit mua TPTT tir 1

- 2 1an/thang, chiém ti lé 36,7%; trong khi do6 ti le
nay doi voi nit 1a 41,2% (Hinh 1). Bén canh d6, tan
suat mua TPTT tit 3 - 4 lan/thang & nam va nit 1an
luot 1a 30,9 va 28,7%. Ti 1& nam mua TPTT tx 5-6
lan/thang 1a 23,5%, cao hon 6% so voi nit (Hinh 1).
Nguoc lai, & tin suat mua TPTT >6 lan/thang, ti 1&
nay & ntt la 12,5%, cao hon 3,6% so véi nam. Nhin
chung, gio¢i tinh c6 4nh huong dén tan sudt mua
TPTT cta NTD, cu thé 1a nam gi6i c6 xu huéng
mua TPTT thuong xuyén hon so véi nit giéi. Hon
nta, trén 80% NTD & ca hai gidi tinh mua TPTT véi
tan sudt tir 5 1an tré 1én/thang 1a doc than (s6 lieu
khong trinh bay).

3.2.2. Cdch thiic va nguon tham khdo cia NTD
khi mua TPTT
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Hinh 2. Cach thitc mua TPTT ctia NTD

Cach thic NTD mua TPTT phan theo gi6i tinh
duoc thé hién & hinh 2. Két qua cho thay, phan lon
(94 - 95,3%) NTD mua TPTT thong qua cac trang
web hoac tmg dung mua sim danh cho dién thoai
di dong. Bén canh d6, 24,6% NTD TPTT la nam
gioi cing mua TPTT thong qua cac phuong tién
truyén thong (tivi, mang xa hoi, quang cdo, to
roi...), trong khi ti 1& nay doi véi nix gioi 1a 34,5%
(Hinh 2). Két qua thong ké cang cho thay, gioi
tinh khong c6 tac dong dén cach thic ma NTD
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mua TPTT thong qua “trang web/ung dung”
(p=0,344) nhung c6 tac dong dén viec NTD mua
TPTT thong qua “phuong tién truyén thong”
(p=0,000).

Cac nguon (kénh) tham khdo ctia NTD khi
mua TPTT dugc thé hién & hinh 3. Két qua cho
thdy, NTD dua vao kinh nghiém ca nhan (65,5 -
65,9%) va dya vao danh gia ctia nhitng nguoi mua
trude (70,3 -77,3%) lam tham khao khi mua TPTT.
Bén canh d6, 45,5 - 48,7% NTD nam ciing tham
khéo ban bé va quang cao ctia nguoi ban khi mua
TPTT, doi véi NTD nix thi ti 1é nay 1a 40,8 - 52,2%
(Hinh 3). Két qua phan tich cho thdy, gioi tinh c6
tac dong dén cach lua chon kénh tham khéo ctia
NTD khi mua TPTT: Panh gia truc tuyén cda
nguoi mua truéc (p=0,009), tham khio ban be
(p=0,027) va quang cao ctia nguoi ban (p=0,008).

B Theo kinh nghiém ca nhan
O Danh gid trre tuyen clia nguol mua tnede
OTham khao ban be

OQuang cdo ciia ngwoi ban
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Hinh 3. Nguon tham khio cta
NTD khi mua TPTT

Nghién cttu cta Li va cs (2020) [6] cing da
cho thiay danh gia truc tuyén cta nhitng nguoi
mua trudce c6 anh hudng dang ké dén hanh vi mua
TPTT ctia NTD thong qua anh huéng lén doanh so
ban san pham trén thij truong.

3.2.3. Ly do NTD mua va tir choi mua TPTT

Hinh 4 va 5 thé hién Iy do NTD mua va tit chéi
mua TPTT phan theo giéi tinh. Két qua & hinh 4
cho thay, cac Iy do NTD nam mua TPTT la tién loi,
tiét kiem thoi gian (83,7%); da dang sin phim
(66,1%); c6 chuong trinh khuyén mai (61,4%); gia
thanh ré (55,9%); ban, khong cé thoi gian (54%);
ngai dam déng (42,6%) va gian cach xa hoi do dich
bénh (37,1%). Xu huong twong tu dugc quan sat
thay doi voi nir gioi, voi cac ti 1é nay lan luot 1a 85;

70,1; 66; 56,5; 51,9; 49,3 va 41,2%. Két qua thong ke
cho thdy, gi6i tinh c6 tac dong dén ly do “ngai dam
dong” khi NTD mua TPTT (p=0,025), cu thé ni
gioi ¢ xu huong mua TPTT vi “ngai dam dong”
hon so voi nam gi6¢i (Hinh 4).

ODa dang san pham

BGidn cach xa hoi do dich bénh
BNgai dam dong

WTién loi, tiét kiém thoi gian
OChuong trinh khuyén méi
BGid thanh ré

BBan, khong co thoi gian

%

Nam

Hinh 4. Ly do mua TPTT ctia NTD

Trong nghién ctu nay, gidn cach xa hoi do
dich bénh (COVID-19) la mét trong nhing ly do
ma NTD mua TPTT tai thanh pho Can Tho.
Nghién ctu ctia Gao va cs (2020) [1] ciing cho
thay su bung phat cia COVID-19 lam tang dang ké
kha nang mua thit truc tuyén ctia NTD. Mic khac,
du nhiéu hoat dong mua siam truc tuyén an toan va
dang tin cay do su phat trién cia cac san thuong
mai dién tt, nhiéu NTD van lo ngai vé chat luong
va d¢ an toan cta TPTT ciing nhu cac van dé khac
c6 lién quan [1, 9]. Két qua & hinh 5 cho thdy, cac
1y do chinh ma NTD tir chéi mua TPTT la: Phi van
chuyén cao (60,4 - 66,7%), khong tin tuéng chat
luong (46 - 49,8%) va giao hang cham (45,5 -
48,9%). Ngoai ra, mot s6 ly do khac ma 22,1 - 35,6%
NTD tir chéi mua TPTT 1a: Cham s6c khach hang
kém, so bi 16 thong tin c4 nhan/tai khoan, nhiét o
khong kiém soat duoc va van chuyén mat vé sinh.
Phan tich thong ké cho thdy, giéi tinh c6 anh
huéng dén 1y do NTD tir choi mua TPTT vi “phi
van chuyén cao” (p=0,029) va “s¢ bi 1o thong tin ca
nhan/tai khoan” (p=0,013). Cu thé, nam gi6i c6 xu
huéng tir choi mua TPTT vi “so bi 10 thong tin ca
nhan/tai khoan” hon so véi nit gidi va nix gidi co
xu huéng tir chéi mua TPTT vi “phi van chuyén
cao” nhiéu hon so v6i nam gioi.
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Hinh 5. Ly do tir chéi mua TPTT ctia NTD

Nghién ctru ctia Barska va Wojciechowska-
Solis (2020) [6] ciing chi ra rang, gia cao hon cta
cac san phdm thuc phdm dia phuong duoc ban
truc tuyén 1a rao can chinh déi voi viec mua cac
san phdm nay cta NTD Ba Lan. Bén canh do,
NTD ciing rat quan tAm dén chat luong cua cac
san pham TPTT [6] ciing nhu tinh kip thoi cta
viéc giao hang, tinh bao mat cta giao dich va liéu
san phdm c6 dap ung mong doi ctia ho hay khong
[10], hay kha nang kiém soat nhiét do trong qua
trinh van chuyén (giao hang) va mic d6 vé sinh
trong qua trinh xtt ly, d6ng géi va van chuyén thuc
phdm [11]. Hanus (2016) [12] ciing chi ra rang uu
diém 16n nhat cta viéc mua sam truc tuyén la su
tién loi va tiét kiém thoi gian, trong khi cac nhuoc
diém dang ké nhat ctia né doi voi NTD lién quan
dén ri ro vé dinh gia sai san phdm va e ngai vé
viéc lua chon cac san phdm dé bi hu héong (nhu
cac loai thuc phdm tuoi song: rau, tring, cac san
phdm thit...). Hon nita, cac thong tin dugc cung
cap cda thuc phdm (chat luong thong tin) ciing
g6p phan vao quyét dinh mua TPTT ctia NTD [3].

3.24. Loai thuc phdm diroc mua triee tuyén boi
NTD

Barska va Wojciechowska-Solis (2020) [6]
cing da dé cap dén viec NTD mua TPTT khong
nhat thiét do tinh dic thu hay doc dao cta TPTT
ma con béi ho quan tim dén gia va chat luong cta
ching. Két qua & hinh 6 cho thay, hau hét (88,1 -
89,5%) NTD mua truyc tuyén céac loai thuc phdm
ché bién san - an nhanh. Tiép dén la cac san phdm
thuc phdm thuong mai, vi du nhu sita, d6 hop, mi
g6i... (29,7 - 30,2%), thuc phdm tuwoi song (16,8 -
17,2%) va gia vi nha bép (10,2 - 11,9%). Két qua
cting cho thdy, gioi tinh khong cé tic dong dén
loai TPTT duoc mua boi NTD.

100

Peterson va cs (1997) [13] da chi ra rang cac
hang hoa c¢6 gia ré va dugc mua thuong xuyén co
co hoi cao hon duoc mua truc tuyén va cac san
phdm thuc phdm tuwoi song (sira, trimg, rau) nim
trong nhom it c6 kha ning dugc mua truc tuyén.
Ngoai ra, hau hét cac san phdm thuc phdm thuong
duoc phan loai 1a hang hoa tién loi, do d6 viéc mua
ctia NTD phan 16n 1a theo théi quen [3]. Hon nita,
mot dac diém caa viec mua TPTT 1a nhiéu san
phdm khac nhau c6 thé duoc mua cung nhau, do
d6 tinh tuong tac va logic gitta cac thuc phdm duoc
ban trong cung ctra hang c6 thé quan trong doi voi
viéc mua TPTT. Viéc NTD mua TPTT c6 thé bi tac
dong boi chat luong tim kiém, trai nghiém hay do
tin cay [3].

oA S
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o e <
a7y
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®Thie phim o song
BGia vi nhi bép
DOSan pham thwe pham thiremg mai
S Thye pham che bien sin-an nhanh
BKhac

Hinh 6. Loai thirc ph4dm dugc
mua trirc tuyén bdi NTD
3.2.5. Tiéu chi mua thuc pham ché bién sin -
an nhanh truc tuyén cia NTD
Céc tieu chi khi mua tryc tuyén thuc phidm
ché bién san - an nhanh ctia NTD nam va nit duoc
thé hién & hinh 7.

Hinh 7. Tiéu chi mua thyc phdm ché bién sin - &n
nhanh tric tuyén ctia NTD

Két qua cho thdy cac tiéu chi mua TPTT lan
lwot 1a: Chat luong/uy tin/an toan (82,6%: nam va
85,6%: ntr); ngon, hop khiu vi (79%: nam va 82,9%:
n®); dinh duong (55,1%: nam va 56,2%: ni)
(p>0,05). Déi voi NTD nam chon mua TPTT vi
“thwong hiéu san phdm” (66,1%) va “quang cao”
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(25,8%), trong khi d6 doi voi nix chon tiéu chi “gia
thanh” (63,7%) (p<0,05).

3.2.6. Miic do tin tudng cia NTD vé an toan vé
sinh va dinh duong cua TPTT

Theo Kumar va Dange (2012) [4], NTD mua
mot san phdm hodc dich vu truc tuyén cha yéu
dua vao mtrc d6 tin tudng cta ho doi véi san phdm
hodc dich vu do, do do “niém tin” truc tuyén la yéu
to co ban va thiét yéu dé xay dung méi quan hé voi
khéach hang (hay nguoi tieu dung truc tuyén).

Mt do tin tuéng cta NTD vé an toan vé sinh
va dinh duong ctia TPTT phan theo gi6i tinh duoc
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thé hién & hinh 8. Két qua ¢ hinh 8-a cho thay,
phan 16n (86,9 - 87,3%) NTD tin tuéng vé an toan
vé sinh ctia TPTT & muac “trung binh”; 9,5 - 11%
NTD tin tuéng & mic “cao” va 2,1 - 3,2% NTD tin
tuéng & muc “thap”. Bén canh d6, hinh 8b cho
thay, 82,7 - 84,1% NTD tin tuong vé dinh duong ctia
TPTT & mic “trung binh”; 12,9 - 13,3% NTD tin
tudng & mic “cao” va 3 - 4% NTD tin tudng & mirc
“thap”. Trong nghién cttu nay, muc do tin tuéng
ctia NTD vé an toan vé sinh (p=0,423) va dinh
duong (p=0,649) cia TPTT khong khac biét gitra
NTD nam hay ni.

100 o
80
u Thap

0 Trung binh
0OCao

60 +

20 4

Nam Nur

(b)

Hinh 8. Muc d9 tin tudng ciia nguoi tiéu ding vé an toan vé sinh (a) va
dinh dudng (b) ciia TPTT

4. KET LUAN

Gioi tinh ¢ lién quan dén tan suit mua TPTT
cta NTD, cach thiuc NTD mua TPTT ciing nhu cac
kénh tham khao ctia NTD khi mua TPTT. Bén
canh d6, ntr gidi c6 xu huéng mua TPTT vi “ngai
dam dong” hon so véi nam gidi, trong khi d6, nam
gi6i c6 xu hudng tir chéi mua TPTT vi “so bi 16
thong tin c4 nhan/tai khoan” va it tir choi mua
TPTT vi “phi van chuyén cao” hon so véi nit gioi.
“Thuong hiéu san phidm”, “gia thanh” va “quang
c40” 1a ba tiéu chi bi tac dong boi gi6i tinh cta
NTD thuyc phdm ché bién sin - an nhanh truc
tuyén.

Nghién ctu ndy cung cidp mot so thong tin
hitu ich vé anh hudng ctia gidi tinh dén hanh vi va
thoéi quen cia NTD TPTT trén dia ban thanh pho
Can Tho. Nghién ctru 4nh huéng ctia cac yéu to
nhan kh4u hoc khac (d9 tudi, tinh trang hon nhan
va thu nhap) dén hanh vi va théi quen cta NTD
TPTT duogc dé nghi.
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EFFECT OF GENDER ON BEHAVIORS AND HABITS OF ONLINE FOOD
CONSUMERS IN CAN THO CITY
Tong Thi Anh Ngoc, Phan Thi Anh Dao,
Nguyen Cam Tu, Ho Khanh Duy
Summary

This study was conducted to investigate the influence of gender on certain behaviors and habits of
online food consumers (n = 1127) in Can Tho city. The results showed that 58.1% of online food
consumers were female and the majority (90.7%) of the consumers were between the ages of <23 and
40. The results also showed that male consumers tended to buy food online more frequently than
females (p=0.018). In addition, the results also indicated that the female consumers tended to buy food
online because of “fear of crowd” than the male (p=0.025), men tended to refuse to buy food online
because of "fear of exposing personal information/account" than women (p=0.013) and women tended
to refuse to buy online food because of “high shipping fee” than men (p=0.029). The results also
illustrated that ready-to-eat foods were purchased online by the majority (88.1-89.5%) of consumers. In
addition, “product brand”, “cost” and “advertising” were factors influenced by gender. Besides, most
(>80%) consumers trust in hygienic safety and nutrition of online foods at “average” level and no

significant difference was found between male and female.

Keywords: Behavior, consumption, food, habit, online.
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